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The Engler Administration.
House and Senate have all
reached an agreement on a
$155 million tax cut that af
fects the Single Business Tax
and the tax on pensions. A
reduction in tax revenues is
required in the 1944-95 budget
toorder to be in compliance
the Headlee Amendment
revenue limit Thu is good
news for small business own
e r s senior citizens relying
atpensions. The single busi
tax cuts total $85 million.
andinclude the following
« cutting the SBT rate From
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Electronic shelf

Mmanagem ent
The next stepfor scanning ?

Prime Time Live, the na-
tional magazine-format televi
sion program, brought national
attention to it. Local news sta-
tions across the country fol-
lowed suit with their own in-
vestigations. In May,
Michigan’s attorney general
made headlines with his
agency's findings. The object
of all this media attention?
Store scanncrs-specifically
retail food store scanners.

Consumer watchdog
groups, investigators from the
media and our attorney gen-
eral all say that grocery stores
- whether deliberately or not -
arc ripping off customers by
neglecting to program scan
ners to read the correct price.

Attorney General Frank
Kelly’s investigators found
that they were overcharged at
13 of 25 stores they purchased
food at. The accuracy rate at
those stores was just 88 per-
cent. Whether deliberate or
not. when the press gels ahold
of figures like these, consumer
confidence in the food indus-
try takes a nosedive.

With over 10,000 items in a
typical grocery store, checking

2.35 percent to 2.30 percent
effective October 1. 1994.

« raising the filing threshold
from $100,000 to $250,000.

* reducing the alternative
profits tax rate from 3
percent to 2 percent effec-
tive October 1, 1994.

« annualizing the SBT rate
decrease for 1994 and
holding local units harmless
for SBT revenue sharing.

The pension plan takes a $70
million reduction in taxes by:

« increasing the pension

exemption from $7,500/

$10,000 (joint return) to
$50,000/$ 100.000 begin-

ning October 1, 1994

keeping the Public Pension

exemption applicable to

persons who first became
members of public retire
ment systems prior to

January 1, 1995

More Updates, Page 19.

scanner accuracy can be a
monumental task. Unfortu-
nately, if the public is going
to have faith in their local
grocery store, we must do a
betterjob of policing our-
selves.

Keeping a closer watch on
scanner price changes will
also become necessary as
Michigan's weights and mea-
sures department adopts new
monitoring guidelines. Regu-
lations, in the planning stages
now, will take effect in 1996.
They call for the testing of
200 randomly selected items
in a typical store and strive
for a 98 percent accuracy
rate.

Whether you like it or not,
technology that was devel-
oped to make our jobs easier
and check-out lines faster, is
becoming more and more
burdensome. Instead of sim-
plifying matters, for some
stores, scanners have become
time consuming and expen-
sive devices that not only re-
quire constant monitoring but
have also produced a great
deal of negative publicity.

But as our automated
world speeds along, computer
companies are constantly de-
veloping new products that
help solve the problems left
from the last technological
breakthrough. This is the
case in most industries, and
certainly applies to retail food
stores.

Electronic shelf manage-
ment, a system of shelf lags
that change along with
scanned price changes, is
now being touted as the an-
swer to scanner price inaccu-
racies. The concept is rela-
tively simple. Instead of pa-
per shelf signs, the store is
equipped with shelf tags that
are actually small LED dis-
play units. Every tag con-
tains a bar code and item de
scription and the LED display
gives the current price The

See Scanners,
Page 20.
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Frank Arcon from V O S. Buying Group, John Rice, Tom Dilg &Jerry Heiss from
Taystee Bread & Dick Parlato from Krogerand waiting to challenge you this year

Scholarship Golf Outing With AFD
Join us on the course &get in the swing!

AFD's Annual Scholarship Golf Outing
Golden Fox / Fox Hills
Monday, July 25, 1994 « 10 a.m. Shotgun Start

Golf & Dinner « Door Prizes Raffle Prizes
$500 Per Foursome « Free Use of Driving Range  Golfer Goodie Bags
$125 Per Golfer « Closest To The Pin Contest  Snacks All Day
Dinner Only « Continental Breaklast Outdoor BBQ Lunch

$60 Per Person « Dinner Reception Premium Open Bar

Romy David from Krama Foods. Ron Larkin from J & J Food Centers, Harry Jewel
from Oakland Foodand and Jim Hooks fromMetro Foodland were unstoppable
Call Danielle to reserve your foursome at (810) 557-9600.

The market for gourmet/specialty
food grew 626 in 1993 to reach
sales of S29.4 billion

Gourmet Specialty Food Market: Current and Projected
Retail Sales

1993 1994 1996 1997 1998
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When it comes to profits, bigger is
usually better. Butthat can be
tough in today's competitive
marketplace. When you work with
Monitor Sugar Company, you'll
discover the many ways Big Chief

brand products can help you

target a sweet bottom line.

With in-store support and brand
name recognition, Monitor Sugar
helps make stocking Big Chief
brand sugars profitable. That's
because Monitor Sugaris...

Big On Support —

Monitor Sugar provides a variety
of in-store support initiatives as
partof our commitmentto you
and your customers. We also
provide on-the-spot reimburse-
ment for damaged goods.

Big on Recognition —
Customers across the state know
and trust the Big Chiefbrand
name. And that's because they
know they'll find value and

goodness in every bag.

Counton Monitor Sugar
to help your business

add up to profits,

when you're thinking big,
think Big Chief sugars.

BIGW
CHIEF

SUGAR

Monitor Sugar Company

2600 5. Euclid Avenue
Bay City, Michigan 48706
517-686-0161

Chief.
Profits

Big ChiefSugars.ThinkPig!
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Vote! It’s your privilege

By Joseph D. Sarafa
Executive Director

The last day to register to vote in
the August 2 primary is Tuesday, July
5. Register with your local city or

township
clerk or
with the
Secretary
of State.
The Au-
gust pri-
mary will
choose
nominees
for offices
from
county
commission to U.S. Congress.

I know that sometimes it is diffi-
cult to find the lime to travel to your
precinct and place your vote. How-
ever, our country relies on the deci-
sions made in those voting booths. If
your opinion is not recorded, then you
are at the mercy of those who care
enough to make it to the polls. As a
citizen of this country, voting is an
important privilege, and also your

Statement or Ownership

The Food & Beverage Report
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duty. Ifyou haven’t already registerd
to vote, do it today. Then be sure to
get to the polls on August 2.

While on this subject, it is also im-
portant to call your senators and rep-
resentatives when issues of concern
to your livelihood or well-being are
on the floor. | encourage you to read
the story on page 5 about Truth in
Sentencing legislation. Because
enough of our citizens petitioned
their representatives, both Michigan’s
House and Senate passed this bill
unanimously.

Beware of
impostors

Warm weather brings out all kinds
of con artists and scams, including
people posing as employees of the
IRS. Cornelius Jackson, inspector-

in-charge of the Internal Security Di
vision in Detroit says that all IRS em
ployees carry distinctive identification
and must show it when conducting
official business. He adds that people
who owe money to the IRS will gener
ally receive written notification before
being contacted in person. So remem
ber, don’t fall prey to scam artists de
manding money in the name of the
IRS.

See you on the
course

Our popular golf outing is slated
for Monday, July 25, at Golden Fox/
Fox Hills in Plymouth. For more in-
formation, see the ad on page 11 or
call Danielle in the AFD office at
(810)557-9600. We’re looking for-
ward to a great day!

Calendar

NFDA 67th Annual Convention & Trade Show

July 1-4 Michigan TasteFest
Detroit’s New Center Area
July 23-25
Denver, CO
July 25 AFD GolfOuting
August 18

October 9-12

The Grocery Zone

Detroit Senior Citizens Picnic, Belle Isle

National Frozen Food Convcntio Orlando, Florida

By DavitlCoverly
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Guest Comments

SHOULD |

by James V. Bellanca
ofBellanca, Beattie and DeLisle
Attorneysfor the AFD

This is the first question you
should ask when forming a new busi-
ness venture or in reviewing your cur-
rent method of operation. Corpora-
tions are
not al-
ways the
best solu-
tionto a
business
venture.

The most

important

consider-

ation is

that of

potential

liability. When formed properly and
maintained correctly, corporations
offer the individual shareholders pro-
tection against personal liability. The
kind of liability that results from slip
and fall cases, liquor liability cases
and practically every form of contrac

tual obligation. It is true that banks
and landlords often require personal
guaranties of individual shareholders
in connection with loans or leases, but
at least the potential personal liability
under a loan or a lease is known when
the document is signed.

Personal liability which results
from claims of negligence or misman-
agement are never known until the
court returns ajudgment. A slip and
fall could undo all you have worked
for. In addition, the complex world in
which we live, very often criminal or
civil penalties result for violation of
licenses issued by the State or local
municipality. Very often the corpo-
rate structure can afford protection to
the owner from personal liability, ei-
ther criminally or for civil fines.

This can be particularly helpful
where absentee ownership is in-
volved: If you operate more than one
business enterprise, it is not always
possible for you to be present when
decisions are made and liability is
created.

In recent years, however, gov-

VCRD WCE

W

FINANCIAL

M2
*kt"

Sally Denha

Associate Vice President

CALL MICHIGAN'S LEADER
IN MORTGAGE LENDING

+ Loan sizes to 1 5 million

+ Excellent Jumbo Rates

« No-documentation loans available.
« No point, no closing cost loans available.

« Convenient applications via lap top computer in your home or office.
« Special programs available for ‘bruised credit* applicants!

We close loans FASTI

Call now and ask for Sally Denha

WORLD WIDE FINANCIAL SERVICES

THE MORTGAGE LENDER

CALL 647-1199

555 South Woodward Ave.
5th Floor
Birmingham, Michigan 48009
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ernment entitles and particularly the
Internal Revenue Service has looked
closely at the liability protections
which generally flow from a corpo-
rate status. It is important to maintain
appropriate records and to separate
your personal business from the busi-
ness of the corporation. In its most
simplistic form, when you form a cor-
poration, you are creating or giving
birth to a new person. That person
has rights and responsibilities. The
maintenance of regular corporate
minutes and the separation of per-
sonal activities from corporate busi-
ness activities is simply a matter of
setting certain standards and proce-
dures which can be put into place by
your attorney and accountant. Major
acquisitions and/or contracts should
be reflected in the corporation’s min-
utes. Annual meetings should be held
in which the corporation’s activities
are set forth.

Said another way, it is not suffi-
cient to simply form a corporation,
but you must treat that corporation as
a separate entity and follow basic and
simple rules to preserve the absence
of personal liability that motivated
you to create that corporation or busi-
ness entity.

The same kind of formalities
should exist in partnership arrange-
ments. While a partnership agree-
ment does not protect you from per-
sonal liability, it is still a viable alter-
native for many business enterprises.
There are tax advantages to partner-
ships and generally management is
less formal. Very often friends, rela-
tives and business associates conduct
business, acquire property and other-
wise do business in the name of a
partnership. Itis not sufficient to
simply file an assumed names certifi-
cate indicating that a partnership ex-
ists between two or more individuals.
A partnership agreement should be
written. It should clearly specify the
percentage of ownership by each of

Attention

INCORPORATE?

the respective parties. Who can make
management decisions and what will
happen in the event the partnership is
dissolved or one of those parties dies,
becomes incompetent or retires from
actively participating in the
partnership’s business.

Usually when people get to-
gether to form a corporation or part-
nership, they have a distinct idea of
what they want to accomplish and are
in effect “getting married” to each
other. Itis always good to set forth
those understandings when the mar-
riage is new and the parties are still on
“their honeymoon.” Times change,
people change and situations change.
A good partnership agreement or
corporate buy/sell agreement will
make provision for those changes and
protect the interests of not only the
partners, but their families.

There is a favorite expression
“STRONG FENCES MAKE GOOD
NEIGHBORS.” This is true of corpo-
rations and partnerships. The fences
you build protect you from not only
personal liability, but also anticipate
problems which could occur in the
future. They also offer a solution of
those problems and give owners secu-
rity in the knowledge that they will be
treated fairly and equally and that
their families will be protected.

There is no reason to continue
the form of business that you have
established, even if it has been in
place for many years. There is no
reason to change it either, but it is al-
ways wise to confer with your ac-
countants and your attorneys and re-
visit your business structure annually
to make sure it is the best form of
business structure for the present.

Take a moment— TODAY —
to call your accountant or lawyer and
seek their advice and review of your
business structure. Your action today
may protect you and all you have
worked for from future unknowns and
uncertainties.

Retailers!

The Senior Citizen Picnic
Is coming soon!

Every year the AFD, the Chaldean Merchants of Detroit and Gil
Hill host a picnic for Metro Detroit senior citizens. This picnic, held

on Belle Isle, is our way of thanking Detroit’s seniors for their years

of patronage. Please support us by buying tickets to the picnic and

then giving them to the seniors who frequent your store. The tickets

are $1 each. We ask that you purchase at least 25 tickets. This year

the Senior Citizen Picnic will be held on August 18. For more infor-
mation, contact Danielle MacDonald at (810) 557-9600.



Michigan woman heads drive

Showing the convenience store
industry’s support for prison sentenc-
ing reform. The National Association
of Convenience Stores (NACS) took
the issue of Truth in Sentencing to
Capital Hill recently.

Working with the Safe Streets Alli-
ance, an organization that supports
prison sentencing reform, NACS
sponsored a reception in March for
Linda Clark, a Flint, Michigan
woman who started a highly success
ful petition drive for Truth in Sen
tencing legislation in the state. Truth
in Sentencing would require violent
criminals to serve 85 percent of their
sentences.

“Like me. the convenience store
industry is tired of seeing violent
criminals get second and third
chances to terrorize our communi-
ties," Clark says. ‘This industry has
shown its commitment to push for a
better way. And that better way is
Truth in Sentencing."”

Clark’s petition serves
as “wake up call” in
Michigan.

Clark's husband. Kevin, was shot
to death by fleeing robbers at a Flint,
Michigan convenience store last May
where he had stopped on his way
home from work.

Last fall, Clark approached the op-
erators of another convenience store
chain in Michigan, DMJ Corporation
(Davison, MI), about using their
Mores to collect signatures for her pe
tition drive in support of Truth in Sen
tencing legislation. The result was a
partnership that helped Clark collect
38.000 signatures.

"We’re very supportive of Linda
Clark's efforts to turn her husband’s
tragic and senseless death into mean-
ingful action for prison sentencing
reform.” says Mike Dunbar of DMJ
Corporation.

Clark's position and partnership
with DMJ Corporation has had an im-
pact. The Michigan legislature has
taken up Truth in Sentencing and. re-
cently the state Senate Judiciary Com
mittee approved measures that would
eliminate early release for good be-
havior and tack on “had time" for in
mates who misbehave.

Congress takes up crime
bill

As both the House and Senate have
passed separate crime bills, work has
begun in Congress to reconcile the
two versions into one. Truth in sen-
tencing legislation is contained in the

Call 1-800-441-1409.

for Truth in Sentencing

Senate bill though not the House ver-
sion.

U.S. Rep. Jim Chapman (D-TX),
the principal sponsor of the “1993
Truth in Sentencing Act” (H.R.
3584), is expected to push to have
Truth in Sentencing legislation added

to the final crime bill.

“If you listen to the American
people, you will hear that they want
convicted violent felons to serve their
sentences,” says Chapman.

—NACS SCAN

Andwhile you stock the shelves,
we'll work the phones.

You've got enough to think
about. So let us handle your
public telephone. Choose
Amcritcch and you'll get more
than a public telephone.

You see, all of our public phones
come with a team of experts who
will provide reliable service,
regularly scheduled testing,
maintenance and prompt repair.
All at no cost to you. We’ll take
care of set replacement and
guarantee lost coin refunds.

From attracting business to
increasing customer traffic, we
want to help you choose the right
location for your phone. And,
when you’re ready to exjiand.
we Il be there evvry step of
the way.

For genrrations we've been
building our business by helping
jx>ple like you build yours. Just
call the Ass«iated Ftxxl Dealers
at 313-557-:#j00or Ameritech at
1-80(W-tl.]409
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CONTROLLING WORKER’S
COMPENSATION COSTS

(This is the second article in a
series ofthree.)

Waste and abuse are two major
factors that drive up the cost of
worker’s compensation. Twenty-two
states, including Michigan, now have
some mechanism in place —in addi
tion to general insurance fraud stat-
utes—to detect and prosecute
worker’s compensation fraud:

In addition to state laws, there are
steps you can and need to take to re-
duce worker’s compensation costs in
your organization.

Make sure you have a safety pro-
gram inplace and that all employees
have been trained in accidentpre-
vention. Promote safety in the work-
place by working with employees in
identifying potential hazards. Train
your supervisors and hold them ac-
countable; have the supervisors train
your hourly employees.

Do safety and ergonomic reviews
to assess the problem areas and the
greatestpotentialfor injuries. Based

on these results, formulate and imple-
ment effective workplace modifica-
tions or programs which will best
minimize employee exposure to the
risk of injury.

Educate your employees. They
need to know that worker’s compen-
sation benefits are wholly paid by the
employer and that employers can lose
money with bad experiences and save
money with effective programs.

Let employees know whatis unac-
ceptable behavior. Changing em-
ployee attitudes may remove some of
the fraud from the system. By clearly
communicating what behavior is ex-
pected, starting at orientation for new
employees, you make it difficult for
employees to later claim that they did
not know there is anything wrong
with what they were doing.

Require employees to reportinju-
ries in person as soon as possible
and to sign the accident report. This
allows you to observe the employee

STATEWIDE
FINANCIAL
SERVICES

Specializing in Commerical and Residential Lending

We willfinance your home or business:

*Free Pre-Approval
*No Application Fee
*Zero Cost Refinancing
«30-Day Closing Time

We willfinance your business:

SHEILA MIRACLE
Mortgage Banker
Residential Lending

DAN MacDONALD
Vice President
Commercial Lending Division
25 years of experience

*Super Markets
*Hotels
*Shopping Centers
*Gas Stations
«Office Buildings
*Franchises
*Restaurants

m m|B Mentionthisadand get: im m

250.

STATEWIDE
FINANCIAL SERVICES

250.

MORTGAGE LENDING DIVISION

J $250 Off Closing Costs

31500 Thirteen Mile road, Suite 208
Farmington Hills, Michigan 48334

SOCn'N
N

(810)932-8680
I M Redeem this coupon at the time o fclosing

250.
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and receive immediate answers to
questions. This is your best opportu-
nity to get the complete and honest
facts. Ask the employee to sign the
report and to certify that it is accurate
in your presence. Take care not to be
confrontational. Tell your employee
that you are concerned for his or her
well-being and that you intent is to
return the employee to work as soon
as he or she is physically able. The
employee’s reaction to the injury and
the way he or she is treated during
the disability period can greatly influ-
ence the recovery time. Anem-
ployee who senses indifference on the
part of the employer may be more
likely to rationalize fraudulent acts
aimed at maximizing benefits to
which the employee feels entitled.
Getemployees back to work as
soon as possible. Employees who re-
turn sooner often recover from inju-
ries more quickly and completely,
resulting in worker’s compensation
cost savings. Retum-to-work or light-

People

duty programs also reduce the
amount of worker’s compensation
benefits paid on a particular claim
because temporary disability benefits
are offset by any wages the em-
ployee earns. These programs can
prevent fraudulent claims because
once an employee knows that a
work-related injury does not provide
the opportunity for a paid vacation,
the incentive to manufacture a false
claim is reduced.

Investigate andpunish unaccept-
able behavior. Each workplace has it
own network of employee communi
cation, and employees who see oth-
ers getting away with fraud may be
tempted to act in the same manner.
When employees are successfully
punished for abusing the worker’s
compensation program, overall
worker’s compensation benefit
claims will decline.

—FMI

Perry elected president of
NABCA

LANSING — Maxine Perry,
Chairwoman of Michigan’s Liquor
Control Commission, was unani-
mously elected as the president of the
National Alcohol Beverage Control
Association (NABCA) by its Execu-
tive Board of Directors.

The National Alcohol Beverage
Control Association represents 18
states (and Montgomery County,
Maryland) and recognizes the inter-
ests for public health and safety to be
gained from a “control” philosophy
which regulates the marketplace for
the sale and distribution of alcohol
beverages.

As the head of the Michigan Li-
quor Control Commission (MLCC),
Perry brings a strong background in
alcohol beverage regulation and mar-
keting issues to the national organiza-
tion at a pivotal time for many of the
states represented.

Perry noted that the Commission
has a strong responsibility as the
state’s third largest revenue producer:
in fiscal year 1992-93 the MLCC con-
tributed over $201 million to the
state’s General Fund.

Perry is the first African-Ameri-
can and only the second woman to
head the influential 60-year-old na-
tional organization. As Governor
John Engler’s first appointment fol-
lowing his inaugural, Perry has
headed the Michigan Liquor Control
Commission since January, 1991.
She previously served on the Com-
mission under both the Milliken and
Blanchard administrations for nine
years.

A native of Colorado, Perry holds
an undergraduate degree from
Wayne State University and a law
degree from Detroit College of Law.
She has taught English and Journal-
ism with the Detroit Public Schools
and served as a consultant to the
school district. From 1985 to 1989,
Perry was the Director for Corporate
and Foundation Fundraising at Oak-
land University. She lives in South-
field with her husband Lowell Perry
who is the director of the Michigan
Department of Labor. They have
three children: Lowell, Scott, and
Merrideth; and two grandchildren.



News Notes

Foodland distributors makes $20,000 donation to
the Detroit Zoo Penguinarium

The Penguins at the Detroit Zoo
will have an easier time seeing their
visitors, thanks to Foodland Distribu-
tors and its affiliated supermarkets
and fozen food vendors.

Officials from the Detroit Zoo were
on hand to receive a $20,000 donation
from Foodland on Saturday, May 21.
The proceeds from the effort will be
used to replace glass in the Pengui
narium.

(L-R) Gregory Gullus, President of Foodland
Distributors; Collette Anderson, Frozen Food
Buyer, Foodland Distributors: Ron Kagan.

Zoo Director; Joe Yurasek. Jr., Detroit Frozen

Food Council; Chuck Hammond. Detroit
Zoological Society.

March was National Frozen Food
Month, and throughout the month, af-
filiated Foodland Supermarkets
teamed with participating frozen food
vendors to support renovation of the
Penguinarium at the Detroit Zoo.

Those in attendance at the cer-
emony which look place in the pre-
sentation area west of the Pengui
narium were: Ron Kaga, Zoo Direc

HEINZ ACQUIRES
BORDEN
FOODSERVICE
GROUP

HJ. Heinz Company recently an-
nounced (hat it has acquired Borden
Foodservice Group, a unit of Borden,
Inc. The group will become a part of
Heinz U.S.A.'s Portion Pac, Inc. of
Cincinnati, Ohio, an affiliate produc-
ing and marketing individual-serving
food products.

Terms of the agreement were not
disclosed.

Foodservice is Heinz's largest
business. With annual sales of S1.4
billion, it represents nearly 20 pcrcenl
of the company's volume.

Borden Foodservice Group in-
cludes a single-serving line of sauces,
dressings, relishes, syrups, dessert
toppings, non-dairy creamers,
ketchup, mustard, salt and pepper,
iugar, sugar substitutes and other
foods. Also included arc bulk-size
oil-based products, such as salad
dressings and mayonnaise. Heinz is
not acquiring Borden's foodservice
seafood line, composed primarily of
processed clam products.

Many of the products arc sold un-

der the brand names Serv, Americana.

Chatsworth, Gregg's and Pitch ‘R
Pak.

Two facilities, located in
Chambersburg. Pennsylvania, and
Chaimorth, California. manufacture
and distribute nearly the entire Bor
den foodservice line and have been
purchased by Heinz.

tor; Chuck Hammond, Executive Di-
rector of the Detroit Zoological Soci-
ety; Joe Yurasek, Jr., Detroit Frozen
Food Council; Gregory Gallus, Presi-
dent of Foodland Distributors; and
Collette Anderson, Frozen Food
Buyer for Foodland Distributors.

“We’re very pleased by the efforts
of Foodland Distributors, its affiliated
supermarkets and vendors. The sup-
port of businesses in our community
is important to the success of the
Zoo,” Kagan said. He accepted the
check on behalf of the Zoological So-
ciety.

According to Gallus, “We are

V

happy to have the opportunity to help
the Detroit Zoo continue to build its

reputation as one of the finest in the
nation.”

Anderson, who coordinated the
program for Foodland Distributors,
said "Foodland Day at the Zoo was
the result of a lot of hard work and

cooperation between Foodland Dis-
tributors, our affiliated supermarkets
and vendors, and of course, our cus-
tomers.”

Other Foodland Day at the Zoo ac-
tivities included free kid’s admission
(with paid adult admission) with a
coupon from the March Foodland
coupon booklet, a luncheon for spe-
cial guests, and visits with costumed
characters sponsored by participating
vendors.

Supporting vendors include Con
Agra, Pillsbury, Egg’o, Sunkist,
Welch's, Big Valley, Rich’s, Tropi
cana, Mrs. Smith, Lender’s, Dole,
Seneca, Michelina’s, Mama Tish’s,
Budget Gourmet and others.

Foodland Distributors, based in
Livonia, is the wholesale distributor
for more than 175 supermarkets in
Michigan.
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Model GIS1000 InstaVision System

The Economical Solution

The Cencsys InstoViiion system iso beeeie for ihe small user wilh ils 'plug and
play” deygn Ihe system indudes o 12 inch block and white monitor, four-position
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Legislative Profile

Dave Jaye—an advocate for small businesses

by Shannon Swanson Taylor

Small businesses aren’t a concern
for most people, but one Michigan
politician goes through extraordinary
efforts to strengthen the ties between
retailers and government.

“I became an advocate for small
business because my parents have
been involved in a number of family
businesses since 1’ve been young,”
Dave Jaye, R-Washington Township,
said. "l know there is a great deal of
hard work, extra hours and sacrifice a
family-run business puts in.”

Jaye has become particularly in-
volved in what is going on in the
Michigan Lottery and has done many
things to improve it.

He has taken the initiative to mail
out a questionnaire to those who have
a lottery license and those seeking a
daily terminal and asked them ques-
tions such as “How is the state doing
with the lottery?”

"The businessmen were delighted
to be asked about the lottery,” Jaye
said, "and if business wins, the
schoolchildren win."

One of the most important yet con-
troversial legislation for retailers is
House Bill 5274— sponsored by Jaye.
The Bill, passed unanimously by the

BUSINESS OWNERS -

House on March
I, allows the Bu-
reau of State Lot-
tery, when deter-
mining the loca-
tion of lottery ter-
minals, to con-
sider each lottery
agent’s total in
stant-ticket game
sales for the pre-
vious three
months. Previ-
ously, the bureau
reviewed agent
sales of only a
few selected in-
stant games.

The fact that
not all agents sell the same games at
the same time and an increase in the
number of instant games had compli-
cated the allocation process. The bu-
reau believes the bill will make it
easier for retailers to understand crite-
ria for receiving a terminal.

Jaye also sponsors House Bill 5086
which would allow winners in the
Lotto game to choose between receiv-
ing prizes in a lump sum or in the cur-
rent 20-year payment schedule. Play
ers would have to declare their irrevo

INCREASE
YOUR
PAYPHONE
PROFITS!!

e State-of-the-art Phone
Technology

= Looks and Operates
Like Bell Phones

= Fully Programmable

= Remote Diagnostics

Now Earn Profits from
Long Distance, too!!!

BUY YOUR PAY PHONES FROM

MIDWEST AUTOTEL
SERVICES, INC.

Ed Betel, Owner

1 (313) 960-3737
3160 Haggerty Rd., Suite M
West Bloomfield, M1 48323
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cable choice when
buying tickets.
The portability
of the lottery ter-
minal itselfis of
concern to Jaye.
“The terminal it-
self is not portable.
I would like to see
it so that you can
move your lottery
terminal within a
mile without the
commissioners ap-
proval, but for
more than a
mile, the
commissioner’s
approval would be
needed.”

Right now, the lottery commis-
sioner has the power to cancel your
lottery terminal in 24 hours. Jaye
would like to require the commis-
sioner to be subject to the Administra-
tion Rules Procedure Act.

The vacancy of the lottery commis-
sioners post is also of great concern to
Jaye. “I’'m a strong lobbyist for a
businessman to be the lottery com-
missioner,” he said. "Then he would
have experience in dealing with bu

reaucrats and customers.

Yet another issue of significant
importance to Jaye is concerning an
old state law which requires all
Michigan departments to purchase
printing from Michigan-based com-
panies. “Their is only one printer in
the state of Michigan that has the
equipment and facilities to make the
lottery tickets with Teflon. We
would be able to save $1 million if
we were allowed to bid thejob to
printers nationwide. If other bid
ders were able to bid, then they
would have to be competitive.”

“l am conservative and pro-busi-
ness and | have a lot of liberal op-
ponents. Get involved in this elec-
tion, the primary election, on Au-
gust2,” Jaye said. “I strongly rec-
ommend businesses support candi-
dates who would help business and
back them by voting for them, in-
stead of candidates who want to
tax.”

Jaye will be running for re-elec
tion this fall and will have eight op-
ponents in the primary election.

To contact Dave Jaye, write to
him at: 713 Olds Plaza Building,
Lansing, M1 48909; or call: (517)
373-0843; or fax: (517) 373-5946.

QUALITY EQUIPMENT * COMPETITIVE PRICES
OVER 25 YEARS EXPERIENCE

"STATE OF THE ART DELIVERY EXPERTS'
ALl MAKES & MODELS

BUY « SELL « LEASE
NEW & USED
MONEY SAFES ~ IN-FLOOR
* JEWELERS BANK EQUIP.
* DATA SAFES VAULTDOORS
* TRUCK SAFES INSULATED
GUN &PISTOL  SAFES &FILES

COMPLETE 24 HOUR 1
QUALITY SERVICE 1

OPENED i SAFE DEPOSIT
REPAIRED BOXES
INSTALLED * COMBINATION
CUSTOM CHANGES
MODIFICATIONS INSURANCE
ESTIMATES

CANADIANS WELCOME
BONDED & INSURED

HOURS:

MON - FRI 8:00AM - 5:00PM
SAT 9:00AM - 3:00

739-1880

6031 18 MILE ROAD
1/2 BLOCK EAST OF MOUND, NORTH SIDE * STERLING HEIGHTS



TRY THE GREAT NEW TASTE

WITH
3 PROOFS
OF PURCHASE.

JUp FROM DETROIT 7UP

YOUR TOTAL BEVERAGE COMPANY.

DISTRIBUTORS FOR:
Canada dry Ginger Alo & Mixers

R.C. Cola Clearly Canadian
Sunkist Evian Spring Water
Hires Rool Beer La Croix Sparkling Water

Hawaiian Punch  Mistic Nalural Sparkling Juices

J
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Products

Campbell introduces
“Simmer Chef’ line

Campbell Soup Company has en-
tered the “cooking sauce” category
with a new line of eight canned prod-
ucts branded “Campbell’s Simmer
Chef.”

Cooking sauces are convenience
products that enable consumers to
turn chicken or meat into a hot,
home-cooked meal with just three
steps: brown the meat, add sauce and
simmer briefly, serve with rice or
pasta. The cooking sauce category
represents about $120 million in
grocery store sales.

The line includes varieties such as
Hearty Onion & Mushroom, Creamy
Mushroom & Herb, Zesty Tomato
Mexicali, and Golden Honey Mus-
tard; as well as familiar sauce variet-
ies like Oriental Sweet & Sour, Old
Country Cacciatore, Creamy Broc-
coli, and Family Style Stroganoff.

The new product introduction will

be supported by consumer advertis-
ing and trade promotion.

Campbell’s Simmer Chef cooking
sauces will be available on supermar-
ket shelves nationally, beginning in
July, at a suggested retail price of
$1.79. Average can size within the
eight-variety line is 25.8 oz.

Ice Draft Light making
debut

Ice Draft Light from Budweiser, a
new ice-brewed draft beer from An
heuser-Busch with only 96 calories
per serving, recendy debuted in
Michigan with national distribution
scheduled to be completed by late
summer.

PLAN THE "GREAT ESCAPE" TO

MARSH sRIDGIT"

GREAT FUN! MYSTERY! GOLF! GREAT FOOD!

Marsh Kidge reels right.

-Rick Sylvain, Travel Editor, Detroit Free Press

MARSHMIDGIf

GAYLORD, MICHIGAN
1-800-743-PLAY
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Ice Draft Light follows the continu-
ing success of Ice Draft from Bud-
weiser, the nation’s top-selling ice
beer with a commanding 40 percent
share of the ice beer category in super-
markets and 2.1 percent overall share
in supermarkets. Ice Draft light fea-
tures a distinctive light body with only
96 calories.

Ice Draft Light, which made its de-
but on May 2 in Texas, is brewed in
Houston, Baldwinsville, N.Y., Fort
Collins, Colo., and Cartersville, Ga.

Ice Draft Light is brewed with the
same exclusive ice-brewing method
used to achieve the remarkably
smooth taste of ice draft from Bud
weiser. During the brewing process,
beer flows through a special ice cham-
ber where ice crystals are formed.
The beer then chills in ultra-cold stor-

age before being cold filtered and

packaged. It is during this final stage

that the ultra-low temperatures help
shape the exceptional smoothness of
Ice Draft and Ice Draft Light.

While some brewers use an ice
brewing process which removes ice
crystals from the beer, resulting in a
concentrated product with higher alco-
hol, Budweiser’s state-of-the-art ice
brewing process retains the ice crys-
tals, producing an alcohol level com-
parable to regular premium beers—
approximately 5 percent by volume
for Ice Draft from Budweiser and 4.1
percent for Ice Draft Light.

Ice Draft continues to set the pace
in the new ice beer category. Perfor-
mance highlights since the completion
of national distribution on Jan. 31, in-
clude:
eIce Draft ranks No. 10 through April
in overall supermarket beer sales, well
ahead of its ice beer competitors (A.C.
Nielsen Co.).

«Ice Draft holds sales levels nearly
twice as large as its nearest ice beer
competitor (A.C. Nielsen Co.).

«Ice Draft has resulted in impressive
incremental sales on behalf of the
Budweiser Family of Beers: Bud
weiser, Bud Light and Bud Dry.

Ice Draft Light borrows from the
cutting-edge look of Ice Draft, with
unique painted-look labels on clear
longneck and flagship bottles, silver
fluted cans and distinctive graphics
with bold lettering on a background of
white and silver.

In addition to Michigan, Ice Draft
Light is being rolled out today in Chi-
cago, Maryland, New Jersey, New
York, Colorado, New Mexico and
Arizona.



Are You Up To Par?
Then Grip It & Rip It

The Shotgun Sounds...
288 Eagle Bound Golfers Start The Scramble!

8:30 a.m. Breakfast
10 a.m. Shotgun Start
4:30 p.m. Dinner

joO0o0000000000000O0O0O0O0O0OQCHK
Golden Fox/Fox Hills

;1 8768 Norlh Territorial Rd. in Plymouth 3D

‘0 (between Pontiac Tr. & Gotfredson Rd )
noconncocDnooDnnEnciDccor

Golf & Dinner
$500 Per Foursome
$125 Per Golfer

Dinner Only
V  $60 Per Person J

Call Danielle, AFD Special Etenls Dlircclor, To Reserve Your Foursome al (810) 557-9600.
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AFD On The Scene

AFD is proud of our many members whether in large cities or small towns across the state.
On a recent trip to Northwest Michigan, we stopped to visit a few of our supporters.

Ric's Food Center serves its customers in Interlochen and the surrounding areas.

Kathle Cadwell of Roy's General Store
in Traverse City has watched the busi-
ness expand over the years.

*om Three generations of the Plamondon family operate N.J.’s Grocery in Lake Leelanau. Cen-
m*k ter: Mary Jo & Wayne, owners; left: son Jay; right: their father Don.
Mary Lou Piotrowski stands In Deborah Berrette (pictured) and her
front of Alpine View Party Store in  parryl Nelson marks the liquor order husband, Joseph, started in business Margaret McKeone of Eastfield Party Store car-
Suttons Bay. for Terrace Shopper In Traverse City in Detroit in 1981 and moved to Jack's ries one of the largest selections of liquor in the
and Holiday Shopper in Williamsburg.  Party Mart in Traverse City in 1909. Traverse City area.

Aim & Score Big

The seneral food industry throushout the country,
ranging from manufacturers to supermarket chains to local
Srocers, relies on ADVO for the timely targeted delivery
of billions of advertising pieces every year. Through the
utilization of its extensive media package ADVO is in all
residential mailboxes every week of the year.

You can choose your ADVO advertising media product;
- A full Mailbox Value page
« The Missing Child Card (D.A.L.)
* One of Seven Power Mail Products
¢ Client Supplied Pre-Print
All of which are attractively and competitively priced.
Special prices available for qualified retail advertisers.

ADVO has the proven ability to produce timely results
through the effective utilization of successful marriage
mail solutions and services.

Let ADVO generate the advertising impact that
your looking for. Call Michael Houran today at
(313) 425 - 8190 to experience the ADVO advantage.
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NEW FRESHNESS DATING FROM DIET PEPSI.
IT'LL CHANGE THE WAY YOU LOOK AT SOFT DRINKS-

OCT PtPSI, FRESHNESS OAHNKj *>dffU. CHANGE THE WAY YOU LOOK AT SOFT DRINKS i'* Irwfema'Vt of P»o»Co.
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What’s Happening At The Michigan Lottery?

Lottery to give away 16 new cars this summer in
Michigan Lotto Second-Chance Sweepstakes

by Acting Lottery Commissioner
Jim Kipp
The Michi-

gan Lottery
plans to “drive”
up Michigan
Lotto sales this
summer with
the exciting
new Michigan
Lotto “Sweet
16 Giveaway”
second-chance
sweepstakes

promotion. This popular giveaway is

a great opportunity for retailers to get

players “revved up” about the Lotto

game.

The Lottery will give away 16 new
automobiles in the Michigan Lotto
“Sweet 16 Giveaway” promotion
which begins June 26.

Michigan Lottery players who miss
out on Michigan Lotto this summer
will get a second chance to win big by
“driving away” with a new vehicle.
The Lottery will give away two auto-
mobiles each week for eight weeks in
July, August and September. To
“sweeten” the prize, the Michigan

Lottery will also cover the costs of
estimated income taxes, title transfer
and license fees.

The exciting cars to be given away
include two of each of the following
(and the respective dates the winners
will be announced):

*Ford Probe (July 16)

«Olds Achieva (July 23)

*Dodge Shadow (July 30)

«Jeep Cherokee (August 6)

*Ford Mustang (August 13)

«Pontiac Grand Am (August 20)
*Buick Skylark (August 27)

«Ford Mustang Convertible (Septem-

ber 10)

To enter the Michigan Lotto
“Sweet 16 Giveaway,” players just
send in a non-winning Michigan
Lotto ticket that has five wagers for a
single drawing from June 29 through
August 20,1994. Each entry is good
for one week’s drawing, and all en-
tries must be received by the close of
business on September 6. Winners in
the Michigan Lotto “Sweet 16 Give-
away” will be announced each week
on the “Michigan Lottery Megabucks
Giveaway” TV game show.

Take advantage of this eight-week

promotion to generate sales in your
store, help build interest in Michigan
Lotto and increase your Lottery prof-
its. Use the high visibility in-store
materials provided to you by the Lot-
tery to help you and your staff make
the most of the great summer promo-
tion. Lottery support includes televi-
sion and radio advertising, and special
feature segments and winner an-
nouncements on the Megabucks
show. Talk to your Lottery sales rep-
resentative about how you can maxi-
mize Lotto sales during this exciting
sales promotion.

In addition, two new instant games,
“In Between” and “Wild Time I1,”
will go on sale at nearly 9,000 retail-
ers this July.

“In Between,” which goes on sale
July 11, offers players the chance to
win up to $1,500 in great cash prizes.
Players can win up to three times on
the “In Between” instant. If the value
of “your card” is between the two
“dealer’s cards,” players win the prize
shown for that game. There are three
games on each “In Between” instant
ticket.

It’s back by popular demand! The

Lottery’s “Wild Time” instant game
was so popular last fall that the Lot-
tery will launch “Wild Time I1” on
July 25 at Lottery retailers statewide
The game offers players the chance
to win up to 10 times on each ticket,
with a top prize worth $20,000! If
players match any of “your num-
bers” to either “winning number,”
they win the prize shown below that
number(s). If players geta “star”
symbol in any spot, they win that
prize automatically.

The Michigan Lottery will wrap
up the “Earn More in ‘94” sales in-
centive program this month. From
April 5 through July 25, Lottery re-
tailers have competed for cash prizes
in the “Earn More in ‘94— Instantly”
sales incentive contest. Over 900
prizes (totaling $300,000) will be
awarded to retailers who have the
greatest increase over last year’s
sales.

Have a great summer and remem-
ber, you can kick your mid-summer
sales into “high gear"” with the
Michigan Lotto “Sweet 16 Give-
away” second-chance promotion!

Add some COLOR to your ads.
Choose

Stephen’s

CREATIVE ADVERTISING & PRINTING

For over 27 years , Nu-Ad has serviced the food industry with top quality handbills,
circulars and inserts that bring your message to your customers with timeliness and
style; We can also supply all of your standard business printing needs.

HIGH QUALITY « PROMPT SERVICE « COMPETITIVE PRICES

Nu-Ad knows the food industry.

We'd like to know you. Call for pricing information.

8O)7 7

17630 EAST TEN MILE ROAD
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AFD Staff Profile

by Susan Kerekes

Around and around and around he
Qoes...

This isthe “Rhyme” that best de-
scribes the day in the life of Ruel Wil
iams. Darting from store to store,
Williams has become the extended
annofthe Associated Food Dealers.
Hisjob is to promote the feeling of
goodwill and cooperation through the
Morckeepers. “It is important to es-
tablish a coalition between the store
owners and the community in order to
maintain peaceful and profitable rela-
tionships,” Williams says.

Covering around five to ten stores
perday, Williams sees that store own-
ersarc not only providing customers
with a clean and safe store, but that
they are on common ground within
thecommunity. For example, he
checks to see if storekeepers are hir-
ing minorities and sponsoring local
sports teams.

Whether or not an AFD member,
Williams usually visits the stores that
are having ethnic problems, making
them aware of what may be “missing’
inthat community necessary to keep
lines of communication open. At the
same time, his job is to seek out and
write up new members for the AFD.

Williams, a former school teacher,
bccame involved in community food

Notice of
Public Hearing:

The Michigan Liquor Control
Commission will hold a Public
hearing at 10:00 a.m., Tuesday, July
12,1994. at the St. Joseph Holiday
Inn, 100 Main Street, St. Joseph,

M

Section 7 of the Liquor Control
Act requires that this hearing be
held for the purpose of hearing the
Complaints and receiving the views
of the Public with respect to the ad
ministration of this act.

Members of the Commission will
conduct the meeting which will be
open to participation by the audi
ence in a question and answer pe
riod.

Members of the Asaviated [*otxi
jlValm arc im lied to attend
5 -Wiiunr /* Perry. Chtiinn‘iyrrum

RHYME, REASON AND RUEL

issues when he helped write grants for
Gleaner’s Community Food Bank.

He was also involved as an urban
planner for Wayne County, as well as,
planning director for Highland Park.
All these former jobs have been the
springboard to his current position of
Community Relations Director with
the AFD.

The “Reason” Williams was hired
to assume this position is to improve
day-to-day communications between
the storekeepers and the communites
in which their stores are in. Since

many Detroit-area communities are
comprised of numerous cultures and
ethnic groups have different means of
communication, it is very important
to keep misunderstandings from
erupting and escalating into some-
thing more. Williams is constantly
ironing out the social wrinkles, see-
ing himself as the problem-solver
who will bring both sides together on
an is sue. He also keeps the retailers
abreast on any existing problems
Such problems can range from adults
purchasing alcohol for teens, to youth

crime involving handguns.

So in keeping with Williams’
golden “Ruel” ... “do unto others as
you would have them do unto you."
He is very optimistic about future
business for his territory, which cov-
ers approximately 3,000 stores. He
senses a new spirit of cooperation
brewing between the Archer adminis
tration and the community and is
very positive about a business Renais
sance.

...And where this man stops no one
knows!

THE MONEY
MACHINES.

EARN OUTSTANDING PROFITS ON
ELECTRO FREEZE SOFT SERVE YOGURT

SLUSH, SHAKES, AND FROZEN

m Choose from acomplete line of high production
single flavor, twist flavor, floor model, or space-

saving countertop units.

m Electro Freeze machines lake only a small
amount of floor space and yet generate some of
the highest margins in the foodsemce industry:

up to 80%!

m We offer the finest quality freezers on the
market with proven reliability, durability,

maintenance.

COCKTAILS.

energy-efficiency, and ease of cleaning and

m We'll provide you wiili a customized cost and

after-sale service.

profit analysis to help you gel started. Wliat's more,
we'll be happy to assist with merchandising and

m |Jectro Freeze isone of the leading manufac-

turers in soft serve, yogurt and slusli with over a
half-century of experience.

IOR MORI- INFORMATION, CONTACT YOUR I.OCAI. ELECTRO FREEZE DISTRIBUTOR.
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Meet the 1994 AFD Scholarship Winners

These hard-working students have each won a $500-$750 academic scholarship from
the Associated Food Dealers of Michigan. Congratulations to all!

Denise E. Adamson
Entry submitted by: Kroger,
Dearborn
Denise will
graduate from
Cass Technical
High School in
Detroit and will
attend Eastern
Michigan Univer-
sity in thefall to
study accounting.
A member ofthe National Honor So-
ciety and Business Professionals of
America, Adamson received 2nd
place in regional and 3rd place in
state competition in Cost Accounting.
Haytham A. Bahoors
Entry submitted by: Circle K. Su-
permarket, Flint
Haytham is a
West Bloomfield
High School
graduate and will
attend the Uni-
versity ofMichi-
gan, Ann Arbor,
thisfall to study
Biology. Physics
Club, International Club, Editorial
Editor of his high school newspaper.

and much more, Bahoora, a Nationa
Honor Society member, takes extra-
curricular activities to theirfullest
extent. Haytham has also received
prestigious awards injournalism.
Kristine M. Benz
Entry submitted by: Melody
Foods, Livonia
Extracurricular
is her middle
name. From
marching band
and wind en
semble to Insti-
tute of Manage-
ment Accountant
and three differ-
entfraternity groups, Kristine will
begin her third year at the University
ofMichigan, Ann Arbor, where she
studies Computer Information Sys-
tems. She appeared on the Deans
Listfive straight quarters and is a
member oftwo honorary societies.
Benz attended Churchill High School
in Livonia where she graduated Ma-
gna Cum Laude in 1992.

dental plan in Michigan
Is still available to you
for as low as $8.00 a month.
For the highest dental benefits
and lowest out-of-pocket costs.

Golden Dental Plans
29377 Hoover Road
Warren, Michigan 48093

1-800-451-5918
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Ann N. Bragunier
Entry submitted by: Danny’s
Foods, Dearborn
Ann will be a
sophomore at
Wayne State Uni
versity in thefall
where she is in
the Honorspro-
gram. She re-
ceived the Presi-
dential Scholar-
ship and is studying medicine. Bra
gunier graduatedfrom Fairline
Christian High School in 1993 where
she recieved a National Science
Olympiad Award and was vice presi-
dent ofstudent governmentfrom
1989-91. Ann also played varsity
soccerforfour years.

Nathaniel C. Crain
Entry submitted by: Gohs Inven-

tory Service, Southfield
Nathaniel will be
a sophomore at
the University of
Evansville in
Evansville, Indi-
ana. Heisa
Physics major
and some ofhis

activities include concert band, con-
cert choir, andflute ensemble. Crain
was on the Dean's List both semesters
and is in the Honors program. He
graduatedfrom Harry S. Truman
High School in Taylor where he was
rankedfirst in a class o f300.
Clark N. Dawood
Entry submitted by: Shoppers
Market, Centerline
A Troy Athens High School graduate,
Clark was a member ofthe National
Honor Society, band, newspaper and
Students Against Drunk Driving
(SADD). He will be attending Albion
College in Albion where he will major
in social studies.
Angela M. Gabbara
Entry submitted by: Paul’s Wine
Cellar, Troy
Hotel Restaurant
and Institutional
Management is
Angela’s area of
study at Michi-
gan State Univer-
sity. She will be
a sophomore in
thefall and she

See Scholarships, Page 18

COUNTERFEIT CURRENCY

DETECTOR PENS

NOW AVAILABLE!

a quick swipe with this pen on any suspicious bill—be it $20,
$50 or $100 could save you plenty. These pens write in
yellow on real currency, but the ink turns black on fake bills
—PEN PRICES (inlcuding postage)—
Non-Member: $10.50 each
Member: 1 pen: $7.50 each
2-4 pens: $6.50 each
5+ pens: $5.50 each

Pick up at AFD Office and save 500 per pen

r-

Please send me.
detector pens at $

O Mail to me.
Name_
Name of Business.
Street Address ___

City/State/Zip

-ASSOCIATED FOOD DEALERS..
OF MICHIGAN

. counterfeit currency
.each. Total $_

O | will pick up at AFD Office

Return check and form to: Associated Food Dealers,
18470 W. 10 Mile Road,Southfield, MI 48075
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Scholarships

from page 16

made the Dean \v List Iterfirst se-
mester. Angela is a 1992 graduate
of Rochester Adams High School.
Anthony V. Hcsano
Entry submitted by: Glass Dottle
Shoppe, Detroit
This basketball
buffwill attend
Miami Univer-
sity in Oxford,
Ohio, where he
will study medi-
cine. Heisa
graduate ofDe-
troit Catholic
Central High School in Redford and
was a National Honor Society mem-
ber. Besides playing Varsity basket
ball, Anthony also played tennis and
was a member ofstudent govern-
ment.
Jennifer A. Kattula
Entry submitted by: Fox Hills
Market, Plymouth
Jennifer is a graduate ofHowell
High School
and will attend
the University
ofMichigan,
Ann Arbor, in
thefall to study
chemical or
environmental
engineering.
Some ofher high school activities
include Varsity volleyball, Varsity
tennis, semi-annual Blood Drive
chairperson, and National Honor
Society. She was also a statefinalist
in the 1992 Optimist Club Oratori-
cal Contest.
Nicole Mallory
Entry submitted by: NAACP
Nicole plans to
attend the Uni-
versity ofDe-
troit Mercy in
thefall and ma-
jor in architec
ture. A gradu-
ate of Cass
Technical High
School in Detroit, she had member-
ships in the National Honor Society,
the Architect Club, marching and
symphonic hand, and Who’s Who
among high school students.
Carey M. Matthews
Entry submitted by: Zeiler’s
Farm Market, Temperance
Carey is study-
ing to be an ac-
tor at Wright
State University
in Fairborn,
Ohio, where she
will be a sopho-
more in thefall.
She has been on
the Dean’s List with highest honors
and was in the student production of
Roadkill. Matthews graduatedfrom

Whitmer High School in Toledo,
Ohio. She was a member ofthe Na-
tional Honor Society and appeared
in seven theatrical productions.
Amanda L. McLcnon
Entry submitted by: Qwik Shop
Food Mart, Ypsilanti
A Belleville
High School
graduate,
Amanda was
ranked third in
her class 0f319.
She plans to at
tend the Univer-
sity of Michi-
gan, Ann Arbor,
in thefall to study engineering. In
high school she participated in the
student council, Varsity tennis,
Chemistry and German clubs,
marching band, SADD. She re
cieved a National Math Award and
was on the A honor roll.
Randall S. Meisner
Entry submitted by: Nestle Bever-
age, Northville
Randall is a
pre-med student
entering his
thirdyear at the
University of
Michigan, Ann
Arbor, heisa
4.0 student and
was invited to
applyfor a Rhodes Scholarship.
Meisner is also a volunteer at U of
M Hospital and is a community rela-
tions directorfor Tau Epsilon Phi
fraternity. He participated in dozens
ofactivities and received endless
awards at Andover High School as
he graduated in 1992 with a 4.3
grade point average.
Jeffrey J. Michalowski
Entry submitted by: Sterling
Meat Market, Sterling Heights
This Adrian
Collegefootball
player is enter-
ing his sopho-
more year and
has appeared on
the Dean’ List
and received an
Adrian College
Future Leader Award. Jeffrey
graduatedfrom Sterling Heights
High School in 1993 and was ranked
ninth in a class 0f517.
Mervet T. Nafso
Entry submitted by: Super Save
Supermarket, Detroit
A physiology
student at
Michigan State
University en-
tering her sec-
ond year,
Mervet was on
the Dean's List
and was recog-
nizedfor academic achievement.
She graduatedfrom West Bloomfdd
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High School in 1993 where shefin-
ished Magna Cum Laude, was a
member ofthe National Honor Soci-
ety, and played Varsity soccer.
Jason A. Najor
Entry submitted by: Super Fair
Foods, Detroit
Jason graduated
from Detroit
Country Day
School in Bev-
erly Hilts and
plans to attend
Wayne State
University in the
fall where he will major in business
administration. He played baseball
in high school and graduated Cum
Laude.
Haile K. Nicholson
Ajunior at Langston University in
Langston, Oklahoma, Haile plays
football and received an Outstand-
ing Student-Athlete award. Nichol-
son graduatedfrom Detroit North-
ern High School in 1992 and partici-
pated in several extracurricular ac-
tivities.
Alexander P. Rakovitis
Entry submitted by: River Oaks
Pharmacy, Dearborn Heights
Alexander will
be attending
Wayne State
University in the
fall asapre
med student. A
graduate ofSt.
Alphonsus High
School in Dear-
born, he was Valedictorian ofa
class of 71. He also had member-
ships in the International Thespian
Society, along with playing on the
basketball, track and soccer teams.
Dantaya M. Rhodes
Entry submitted by: Metro Food
land, Detroit
Dantaya is entering her Junior year
at Michigan State University where
she majors in psychology. Rhodes
graduatedfrom Lutheren High West
in Detroitand was Salutatorian in a
class 0f35. She was also a National
Honor Society member, Student
Council President, and a Varsity
cheerleader.
Rachael A. Rucinski
Entry submitted by: Pepsi-Cola,
Port Huron
Rachaelplans
to give back
what she re-
ceives as she
major’s in edu-
cation at Cen-
tral Michigan
University in the
fall. Salutato
rian ofher class, Rachael graduated
from Memphis High School in Mem-
phis, Michigan. She was also a mem-
ber ofthe National Honor Society
andplayed basketballfor three
years.

Mark R. Shaya
Entry submitted by: Ren Cen
Tobacco Shop, Detroit
Mark studies
cellular and mo-
lecular Biology
entering his se
nioryear at the
University of
Michigan, Ann
Arbor. He was
a 1992 graduate
ofDetroit Catholic Central High
School in Redford. In college, he is
involved in Botany Research, a hos-
pital volunteer, an Angell Scholar,
and has been on the Dean’s Listev
ery semester thusfar. Mark plans to
go to medical schoolfollowing his
senioryear.
Joshua M. Smith
Entry submitted by: Spartan
Stores, Ply-
mouth
Joshua isa
graduate of
Howell High
School and was
rankedfirst in
his class of350.
He will attend
Georgetown
University in Washington, D.C. in
thefall to study international affairs.
Joshua received a remarkable
amount o fawards in high school
rangingfrom nine sports writing
awards to a Howell Public Schools
GoodApple Award. He also was a
National Honor Society member and
ayouth role model at the Livingston
county Sheriffs Department Drug
Abuse Resistance Education (DARE)
program.
Janette J. Torrico
Entry submitted by: Faygo
Beverages, Detroit
A nursing stu-
dent at Wayne
State University,
Janette is ap-
proaching her
senioryear and
will seek a
master’ degree
immediately af
ter. She graduatedfrom Grosse
Pointe South High School in 1990
where she participated in a number
ofactivities and received several
awards. In 1994 she was the vice
president to the Wayne State Student
Nurses Association and she partici-
pated in the Filipino Society Student
Organization.
Javon Brooks
Entry submitted by: NAACP
He plans to attend Alabama State to
study secondary education. A
graduate ofMumford High in De-
troit, Brooks won Spirit o fDetroit
awards and awardsfrom former
Mayor Young, Wayne County, and
Senator Jack E. Vaughn. He was
named most improved student in his
areafor 1993-94.



Legislative Update

IRS scrutinizes
interest you charge
members of your

family

When making loans to family
members, you might think that the
interest you charge them-if-any is
strictly your business. Notso. The
IRS has a lot to say in the matter.

The government sets minimum
rales each month that must be applied
onwhat’s termed an “intrafamily
loan." Last year for instance, the
rates were 5.84% for long term loans,
5% for loans of three to nine years
and 3.69% for loans of less than three
years. If you charge less than the cur-
rent rale, the agency can tax you on
ihe imerest you should have collected.

Note, however, that there are two
exemptions (o the inirafamily-loans
rales. First, Ihey do not apply to
loans of up to S10,000 used to pur-
chase non-income-producing prop-
erty. As an example you can loan
your child say, 59,500 to buy a car
without attaching interest. Second,
you can actually extend an interest-
free loan to a family member for as
much as $100,000 if his or her net in-

lIme

vestment income is less than $1,000.
Example: You loan your daughter
$85,000 to finance her medical-school
studies. It’s interest free because her
current net investment income is un-
der $1,000.

Wage hour
department
proposes changes
to hazardous
occupations

The Department of Labor has an-
nounced that new, higher penalties
for child labor violations became
effective June 16. The maximum
fine will increase from a flat
$ 10,000 to $10,000 for each
violation leading to a serious injury
or death.

In addition, comments have been
requested on hazardous occupations
involving the employment of
minors under the age of 18
including comments on hazardous
occupations regarding the use of
paper baling equipment and meat
cutting equipment. Comments have
also been requested on the

permissible hours and time stan-
dards for 14 and 15 year olds.

SALES & MARKETING

L

How to communicate
with your senators
and representative

Call the Capitol switchboard
(202) 224-3121 and ask for his
or her office, or write:

The Honorable (full name), or
United States Senate,
Washington, D.C. 20510

United States
House of Representatives,
Washington, D.C. 20515

O GOOD Foq MEMBERS ONLY $

Save Time and Money
With AFD's Coupon
Redemption Program

Retaliler: it's as easy as this. Send any number of coupons
you receive fromyour customers and get a check in 50 days.
For Information, call (810) 557-9600 or
$ 1-800-66-66-AFD and receive a
a no obligation starter kit. «)

iLIMIHtHIMIMtMIHfMIMIniMtMIBIilHII

Proudly Announces
State Representation for

In Toothpicks, Clothespins, Plastic Cutlery and Now...MATCHES!

"Our staff. We feel this is the greatestresource of any corporation.”
For sales & Marketing Information call BILL STRIDIRON (810) 968*0300

21850 Greenfield Road. Oak Park. Michigan 48126

GRAND RAPIOS. MICH

SALES & MARKETING

(616)538-4040

TOLEDO, OHIO
(419)891-1034

The Honorable (full name),



Products

New flavored
iced teas
introduced by
Faygo

Faygo Beverages in Detroit is con-
tinuing its growth with the introduc-
tion of seven flavors of all natural,
real brewed iced teas and two lemon-
ades.

Faygo’s new flavors are: Sweet-
ened Iced Tea (regular), Diet Iced Tea
(regular), Lemon Flavor, Diet Lemon
Flavor, Unsweetened Lemon Flavor,
Peach Flavor, Rasberry Flavor, as
well as Lemonade and Pink Lemonade.

According to Beverage World pub-
lication, about one-third of all bever-
ages today are considered “new age.”
One of these new drink specialties is
iced tea, which is geared towards
adults in their quest for an alternative
natural product. In 1993, Americans
drank the equivalent of 1.2 cases per
capita of tea a year, spending
$905,000,000. This was a 91 percent
increase from 1992, Heavy sales in-
creases are expected for 1994 as well.

Headquartered in Detroit since
1907, Faygo’s bottling plant and cor-
porate headquarters are located at
3579 Gratiot Avenue on Detroit’s
East side. Faygo is a subsidiary of
National Beverage Corp of Fort Lau-
derdale, Florida.

Scanners,
frontpage 1

units are linked electronically with
your computer system. Whenever
item prices are changed, the new price
is automatically changed on the LED
screen.

These new systems are intriguing,
as they reduce the chance of scanner
error dramatically. Some systems
also come with the capability to laser
print product labels

However, technology does not
come cheap. According to Charles
Huebner of ERS International, one of
the companies carrying the new elec-
tronic shelf management system, the
price to outfit a typical store with
10,000 to 12,000 price-scanned items,

HEALTH CARE REFORM IS COMING.
ARE YOU PREPARED?

A MESSAGE TO MICHIGAN'S
SMALL BUSINESSES:

IF YOU'RE A BLUE CROSS
BLUE SHIELD OF MICHIGAN
CUSTOMER, YOU'RE
PREPARED FOR REFORM.

We cover thousands of small busi-
nesses. And we're doing everything
we can to make change easier for
all of them. In fact, when you look
at how we already do business,
the proposed federal reforms may
not seem so overwhelming.

Washington wants states to stop
insurance companies from cutting
people off or refusing them cover-
age because they're sick. Our job
has always been to extend bene-
fits to more people.

There's a lot of talk about man-
aged health care. We already cover

Michigan with the Blue Care HMO
Network and a large and growing
PPO. And our Traditional plans have
so many managed care features,
they're hardly traditional any more.

Washington wants to lower
administrative costs by switching
from paper claims, which are
expensive to process, to electronic
claims, which are cheaper. Sixty
percent of our claims are already
electronic, and we're encouraging
more physicians to switch from
paper claims every day.

Financially, we're strong. Our re-
serves are solid, and we're among the
strongest Blues plans in the country.
IF YOU'RE NOT A BLUES
CUSTOMER. THIS IS A
GOOD TIME TO BECOME ONE.

All told, we cover 4.3 million people

AMERICA'S HEALTH SECURITY CARD.

Callyour independent dealer
orJudy Mansur at
Associated Food Dealers: 557-9600
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and expect to continue playing a
major role in health care under a
reformed system.

We saw change coming and we
prepared for it. That's the kind of
value you get only as a Blues
customer.

For more information about
options from Blue Cross Blue Shield
and Blue Care Network of Mich-
igan, call your local independent
insurance agent or a Blue Cross
Blue Shield sales representative.

"Think of the Blues as
a safe harborwhen W

change blows in’

Richard E. Whitmer,
Presidentand CEO

Blue Cross
Blue Shield

of Michigan

is about $100,000.

Michael Breuker, retail pricing/
marketing manager for Meijer, Inc.,
says his company is planning to test
electronic shelf tags in two stores this
year, as part of his company’s pro-
gram to reduce scanner price errors.

However, Lawrence Holden, a
Michigan. Weights and Measures se-
nior inspector, sees Meijer’s motiva-
tion differently. He believes the com
pany will eventually use the product
as “the end of the wedge to lever
Michigan’s Item Pricing Act offthe
books.”

Whatever the motive for change,
we can be sure that electronic shelf
management will be the next step in
automation for retail food stores.

FOR SALE

Four (4) complete Burroughs Series
80 Checkout Stations with Con-
veyor. Must take all 4 units. Best
offer. Please call 810-739-1880.

REAL ESTATE
FOR SALE

Own a piece of history.

this building was a
general store for over
100 years. Great fora
large family, with 11
could-be bedrooms, or
as a bed & breakfastin
large living quarters
area. Income from Post
Office rent. Over 7,000
sq. feet.

Call BUD LEIGH REALTY
(517) 479-3500

HELP WANTED

Supermarket Sales Representa-
tive—Comm. Sales Rep needed to
call on Grocery/Supermarket in
Metro-Detroit area. Grocery selling
in-store experience with a strong
motivation to earn money is a plus.
Send resume to: P.O. Box 1306
Flint, MI 48501 or call 810-635-
8411.

Bud
leigh
Realty
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GENERAL WINE
LIQU COMPANY
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DISTRIBUTORS OF FINE Wi r GOODS

373 VICTOR AVENUE
HIGHLAND PARK, MI 48203
PHONE (313) 867-0521; FAX (313) 867-4039
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SUPPORT THESE AFD SUPPLIER MEMBERS

BAKERIES
Ackroyd's Scotch Bakery & Sausage (313) 532-1181
Archway CooKies.......ccoceriiveiiirinens (616) 962-6205

Awrey Bakeries, Inc
Continental Baking.
Doly Madison Bakeiy....
Koepplmger Bakeries, Inc.
Chenfresh.....
S st M Biscuit Distributin
Schafer Bakery
Sunshine/Salemo.
Taystec Bakeries.

BANKS:
Comcrica Bank...
First Federal of M |ch|gan.

First of America—S.E.M
Greenfield Mortgage Co
Madison National Bank
Michigan National Ban

.(313) 522-1100
(313) 591-4132
.(419)691-3113

(3183) 255-4437
313) 893-4747

.294-9166
52-4343
76-0201

..370-5204
.(313) 965-1400
... 399-5501
(313) 274-8555
548-2900
489-9100

N.B.D., N.A... 313)225-1581
Standard Federal Bank .. 637-2543
BEVERAGES:

Absopurc Water Co 1-80Q-334-1064

Action Distributing 91-3232
Amcncan Brokers Associatio .544-1550
Anheuser-Busch Co .354-1860

Bacardi Imports, Inc
Bcllino Quality Beverages, Inc.
Brooks Beverage Mgt., Inc
Cadillac Coffee......
Canadian Arctic Beverage
Canandaigua Wine Co
Central Distributors..
Coca-Cola Bottlers of Mich.
Consolidated Wine & Spirits.
Coons Brewing C
Don Lee Distributing, Inc.
E & J Gallo Winery......
Eastown Distributors
Evcrfrcsh Beverages.
F & M Coffee.........
Faygo Beverages, Inc
Frankcnmuth Brewer:
General Liquo
General Wine..
Great Lakes Beverage...
Hiram Walker & Sons. In
House of Seagram.
Hubert Distributors, Inc
J. Lewis Cooper Co...
Lotts Distributors..........
Miller Brewing Company
Mohawk Distilled Products....
Mr Pure Juices

Ncsde Beverages
Oak Distributing Company.
Pabst Brewing Co. ..........
Paddington Corp..............
Pcpsi-Cola Bottling Group.

(313)946-6300
.(616) 393-5800
313) 369-9020
416) 676-0201
313)379-3644

(313) 584-7100

.. 851-5774
313) 925-1600
517) 652-6183
313) 868-5100
. (313)867-0521
313)865-3900
.626-0575
.262-1375
858-2340
.(313) 835-6400
(313) 336-9522
. (414) 259-9444
. 1-800-247-2982
(312) 379-3000
...380-3640
.674-3171
87-2087
.(313) 345-5250
.641-7888

Pctiipren, Inc... 468-1402
Powers, Dist. 682-2010
R.M. Gilligan, Inc 553-9440
Royal Crown Cola (616) 392-2468

Scrv-U-Matic Corporation.
Seven-Up of Detroit.
Spirits of Michigan
Stroh Brewery Company ...
Sunlike Juice Ltd ..(416) 297-1140
Tetley TeaCo..... 216) 331-4062
Thompson Beverage C 313) 439-2404
United Distillers . 347-2267
Vintage Wine Co
Viviano Wine Importers, Inc
Wolpin Company...........

BROKERS/REPRESENTATIVES:
Acme Food Brokerage.
Amcri-Con, Inc.....

. 313)937 -3500

.968-0300

478-8840

Bob Arnold & Associates 646-0578
Dcnha General Brokers.. 776-1610
DMAR, Inc. 399-0950
ELC Associates 624-5133
Hanson Faso Assoc. ....354-5339

J.B. Novak &Assouates
James K. Tamakian Compan

.(313) 451-1499

.. Miko & 143800, 8847

(313) 446-2000

Wolvenne Cigar Company.............

CATERING/HALLS:

Country House Catering.
Emerald Food Service
Gourmet House, Inc.
Karen's Kafc at North Valley
Nutrition Services
Pcnna's of Sterling
Southfield Manor.
Si George Cultural Center
St Mary’s Cultural Center..
Taste Buds.....
Tina's Catering.
Vassel's Banquet Hall & Catering

(313) 554-2033

517) 627-2244
546-2700
. 771-0300
..855-8777
517) 782-7244
978-3880

.949-2280
354-0121

DAIRY PRODUCTS:

American Dairy Association.............. (517) 349-8923

1-800-688-9478

..(313) 871-1900
.552-9666

Bemea Food Service
Borden Ice Cream...
Dairy Products of Michigan..
Golden Valley Dairy
London’s Farm Dairy
McDonald Dairy Co.
Melody Farms Dairy Company.......(313) 525-4000
Milk-O-Mat..
Poinlc Dairy..
Siroh's Ice Cream.........

313) 568-5106

Tom Davis & Sons Dair .. 399-6300
EGGS & POULTRY:
Linwood Egg Company.........ccccceuuveverinnnn. 524-9550

HSH& SEAFOO

Tallman Fisheries.
Waterfront Seafood Compan

906) 341-5887
616) 962-7622

...FRESF-BRODUCE:

Aunt Mid Produce Co
Detroit Produce Terminal
Sunnyside Produce..
Vitale Terminal Sales .

ICE PRODUCTS:
America’s Ice, Inc

(313) 843-0840
313) 841-8700
313) 259-8947
(313) 843-4120

Great Lakes ICe" ... 774-9200
Midwest Ice.. ) 868-8800
UNIioN 1CC i (313)537-0600
INSECT CONTROL

296-2427
(313) 5881005

Pest Elimination Products.
Rose Extermination (Bio-Serv)

INSURANCE:
Alphamerica Insurance Agency.
AmericaOne....
Blue Cross/Blue Shield
Capital Insurance Group.
Cranbrook Group, Inc.
Creative Risk ManagementCorp
Gadalcto, Ramsby & Assoc.
Golden Dental
Health Alliance Plan
Jardine Insurance Agency.
Kanter Associates.

K.A. Tappan & Assoc., L td .
Macatawa EnL......
Marketplace Insurance
Frank McBride Jr., Inc.

.263-1158
517)349-1988
1-800-486-2365

354-6110
. 362-4640
.....7192-6355
517) 351-7375

... 573-8118

.552-6000
641-0900
357-2424

(616) 335-9551
.553-2280

773 8600
..489-9480
313) 831-6562

Mitzel Agency..
Monroe-George Agency.
Murray, Benson, Rccchia.
North Pointe Insurance...
Rocky Husaynu & Associates,
Security First Insurance
SelectCare.
Simmerer & Company.
Joel Weingarden......

MANUFACTURERS:

..(313) 295-3337
1-800-654-3650

Eden Foods...
Groeb Farms.
Home Style Foods, Inc...........

Jaeggi Hillsdale Country Cheese.
Kalil Enterprises, Inc.

Key Wiest St Life Preservel

Marks & Gocrgen:
McMahon & McDonald, Inc.
Northland Marketing......

.477-7182
.353-0222

Paul Inman Associate 626-8300
Pfcistcr Company (313)591-1900
Stark & Company 851-5700

..296-3000

VIP Food Brokers International 313) 885-6156

CANDY & TOBACCO:
M & M Mars...

... 887-2397
(517) 756-3691

Kraft General Foods
Michigan (Pioneer) Sugar.
Monitor (Big Chief) Sugar
Nabisco, Inc... .
Nestle Food Company
Philip Morris U.S.A.
Pnnce Macaroni of Michigan
Red Pelican Food Products
Roll RueCorp..........
Singer Extract Laboratory.
Tony’s Pil./a Service......
R.J. Reynold

517) 686-0161
.... 478-1400
380-3670

.489-9494

.772-0900

(313) 921-2500

(517) 345-3434

313) 345-5880
..... 634-0606

398-6390
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MEAT PRODUCERS/PACKERS:

General Provision, Inc (313) 393-1900
E.W. Grobbcl Sons. Inc. (313) 567-8000
Hartig Meats (313) 832-2080
Hillshirc Farms & Kahn 778-3276
Hygrade Food Products. (313) 464-2400
Kowalski Sausage Company. (313) 873-8200
LKL Packing, Inc (313) 833-1590
Metro Packing (313) 894-4369
Oscar Mayer & Company.
Pclkie Meat Processing..
Smith Meat Packing. Inc.
Swift-Eckrich..
Thom Apple Valley
Winter Sausage Mfg., In
Wolverine Packing Company..........

MEDIA:
Arab & Chaldean TV-62 Show
C&G Publishing, In
Daily Tribune..
Detroit Free Press
Detroit News....
Detroit Newspaper Agency...
Gannett National Newspaper:
Macomb Daily
Michigan Chronicle
The BeverageJournal.
WDIV-TV4
WIBK-TV2
WWJ-AM/WJOI-FM
WWWW-AM/FM...

NON-FOOD DISTRIBUTORS:
Albion Vending
Gibrallcr National Corporation.

(313) 458-9530
(313)458-9530
5520700
. 777-9080
(313) 568-1900

352-1343
756-8800
. 541-3000
(313) 222-6400
(313) 222-2000
(313) 222-2512
......357-7910
... 296-0800
(313) 963-5522
(313)454-4540

(313)222-0643
... 557-2000
... (313)222-2636
(313) 259-4323

(517) 629-3204
(313)491-3500
wee. 774-4800
Ludington News Company, Inc. (313) 925-7600
McKesson Service Merchandising1-800-462-1908

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips....................(313) 925-4774

Frito-Lay, Inc 1-800-24FR1TO
Goin' Nut 437-9831
Harbour Foods, Ltd..........cccccoevvieriiciennnnnn. 333-3014

Kar Nut Products Company..
Nikhlas Distributors (Cabana
Variety Foods, Inc

Vitner Snacks...

PROMOTION/ADVERTISING:
Advo System....
Insignia System
Intro-Marketing

(313) 365-5555

313)425-8190
(612) 930-8200
540-5000
313) 393-7835
647-6601
296-2246
. 349-6130
(313) 535-6400
887-2510
548-0260
(313) 961-7177
... T77-6823

(

J R. Marketing-Promotions
News Printing
PJM Graphics
Point of Sale Demo Servic
Safeguard Business System
Stanley’s Advcrtising & D ist.
Stephen’s Nu-Ad, Inc...........

TJ. Graphic: 547-7474
SERVICES:
Akram Namou, C.P.A ...557-9030

312-587-0701
(313) 842-4000
1-800-441-1409

American Express
American Mailers.
Amcriiech Pay Phone Service:
Bellanca, Beattie, DeLisl
Cellular One.. .
Central Alarm Slgnal
Chcckpointe Systems. 1-800-257-5540

Christy Glass Co. 544-8200
CIGNA Financial Advisors.... ...827-4400

Closed Circuit Communication:

REA Marketing.........ocoocoveesssernnenn.. (517)386-9666
Sarafa Realty 851.JIM
SDIS Inventory.... ...(313)526-4200
Southfield Funeral Home 569*8080

Tclechcck Michigan, In 354-5000

Travelers Express Co
Vcend-A-Matic.......

Whitcy's Concession

313) 2785207

STORE SUPPUES/EQUIPMENT:
(313) 561-414)

All American Cash Register............
Amcri-Copy....
Belmont Paper& Bag Supply
Bollin Label Systems...........
Brchm Broastcr Sales
Brinkman Safe
DCI Food Equipment
Hobart Corporation
MMI Distributing
Market Mechanical Services
Michigan Bale Tic Company..
Midwest Butcher & Deli Supply
Refrigeration Engineering, Inc...
Sales Control Systems
Statewide Food Equipment Dis
TRM Copy Centers

WHOLESALERS/FOOD DISTRIBUTORS:

. (3 13) 582-4400

All-Star FOOdS.......coovvnrveinrrinriinsriinnenen. 669-0240
Bremer Sugar.. ...(616) 772-9100

Cabana Food 313) 834-0800

Capistar, Inc.. ...(517) 699-3605
Capital Distrbutor: (313) 369-2137
Central Foods (313) 933-2600
Detroit Warehouse Co.... ... <313) 491-1500
EBY-Brown, Co. 1-800-532-9276

..857-4040

Epco Foods, In
Family Packing Distributors.

1-800-328-5678
.. B

Foodland Distributors..........cccceeuuue. (313) 523-2100
Garden Foods - .............. (313) 584-2800
Gourmet International, Inc 1-800-875-5557
Great Lakes Home Food Service.... (5 17) 8356785
H & O Distributors. (313)493-0011
1& K Distributing.... (313) 491590
JF. Walker... .(517) 787-9880
Jerusalem Food (313) 538-1511
Kehc Food Distributor. 1-800-888-4681
Kramer Food Compan
Lipari Foods
Maxwell Foods, Inc.....
MclIncmcey-Mitlcr Bros.
Midwest Wholesale Foods.
Micsel/Sysco Food Service
Mucky Duck Mustard Co....
Norquick Distributing Co.................
Northwest Food Co. of Michigan.

(313) 368-2500
Rich Plan of Michigan. .. 293-0900
Robert D. Arnold & Assoc
S. Abraham & SONS......cccceevicvciericinenn. 154-022)
Sackcu Ranch .... (517) 762-5049
Sandler-Stone Co ....674-1100

(419) 2283141

Scot Lad Foods, Inc___

Sherwood Foods Distributors
State Fair Wholesale
State Wholesale Grocers.
Stephenson & Stephenso
Spartan Stores, Inc.
Super Food Services....
Superior Fast Foods, In
Tony's Pizza Service.

.1 800 -247-1533

. 569-4240
(313) 237-9225

Community Commercial Realty Ltd.
Detroit Edison Company.
Edward A. Shuttie, P.C, Attorne:
Follmcr, Rudziwicz & Co., CPA..
Food Industry Financial Networ
Frank Smith’s Red Carpet Kcim....
Garmo & Co., CPA......
Goh’s Inventoiy Servic
Great Lakes Data Systems..
Indepcndance One

Investment Group.....c.c...eeerieenes
Karoub Associates................
Law Offices of Garmo & Garmo
Michael McKeman CPA........
Menczer & Urcheck P.C.,CPA.
Metro Media Associate!
Michigan Bell
Midwest Autotel
Multigard/Audio Aleit..............c......
Nona & Company P.C., CPA
Pappas Cutlery Grinding.
Paul Meyer Real Estate One
PDKLabs, INC..c.cocverrrereeiceerecnae

1-800-554-3675
... 645-5800
737-9933

1-800-622-6864
.(517) 482-5000
552-0500

221-7310
960-3737

(313) 965-3872
313) 341-4522
(516)273-2630

Trepco Imports. 546-3661
Value Wholesale..........cc.ccccovvvrrnnn (313) 862-6900
Wholesale HOUSE ........ccccceueeiiniinnnad (313) 846-6209
Weeks Food Corp.

Yhpsilanti Food Coop (313) 483-1520
AssoliEPES:

American Synergislic 313) 427-4444
Basket Case 313)831-4438
Business Dining Services — .. 489-1900

Club Cars...
Herman Rubln Sales Co
Livemois-Davison Florist
Minnich's Boats & Motors
Power House Gym....
Wileden & Assoc...
The area code is Slofor abave listings unlett
otherwise indicated. If you are not listed or
need to change your listing, contact Mary
Cooper at AFD at $57-9600.

(313)459-8390

727-35



now has 10 great ways to give you a

TEA-RRIFIC SUMMER!
MPELSZ

Hi
! -IIDeIsEt-iraAlgf eBISI%iE]AfC EEAISestial _(elest»iall\
SEASONINGS. REASONINGS. reasoning ICED HERB TEA
RuilSSI
IE
Ife
NEBIOH | N HIUNAGTDY
rDIET-"r DIiET (ELESTIAL (elestial (elestial
o SRESANINGS. 29E00IN S $2BsRRing
Biag"w-"gSiaa:

CELESTIAL SEASONINGS

The only naturally CAFFEINE FREE ready-to-drink tea!
e The only biand name with pure spring water!

COMING SOON!
The 14th Annual Kramer Food Show!
September Uth and 12th, 1994
at the Novi Expo Center, Novi, Ml
SEE YOU IN SEPTEMBER!

m Afit For more information about these great beverages,
m ir*' call Keith Keefer, Kramer Food Company,
1-800-227-1493 or (810) 585-8141
Kramer Food Company FINER FOODS OF
1735 E. Fourteen Mile Rd. « P.O. Box 7033 « Troy, MI 48007-7033 MICHIGAN. INC.



Help WIN thefight against
Muscular Dystrophy !

JOIN THE PFEISTER COMPANY & ITS
MANUFACTURERS IN THE AISLES OF SMILES
5th ANNUAL "AISLES OF SMILES"
FOR MUSCULAR DYSTROPHY PROMOTION.

ITS WIN-WIN- WINFORALL !

WIN !t FOR THE RETAILER ..
INCREASED SALES, MAINTAINING MARGINS ON PROMOTED PRODUCTS, &
COMMUNITY RECOGNITION.
WIN ! - FOR THE MANUFACTURER . ..
BUILD MARKET SHARES, INCREASE SALES, & COMMUNITY RECOGNITION.
WIN !l - FOR MUSCULAR DYSTROPHY & "JERRY’S KIDS"
A PER CASE DONATION BY MANUFACTURERS ON ALL PARTICIPATING PRODUCTS.

EACH PARTICIPATING MANUFACTURER WILL DONATE A "CENTS PER CASE”
CONTRIBUTION TO MDA BASED ON TOTAL SHIPMENTS DURING THE PROGRAM
PERIOD - AUG. I, 1994 TO SEPT. 9, 1994.

PARTICIPATE BY ADVERTISING & DISPLAYING THESE PROMOTED BRANDS &
IDENTIFY THEM WITH
"AISLES OF SMILES" POINT-OF-PURCHASE MATERIALS....
INCLUDING DISPLAY & SHELF SIGNS, CHANNEL STRIPS,
SHELF DANGLERS, & WINDOW BANNERS.
(SEE OR CALL YOUR PFEISTER REPRESENTATIVE FOR DETAILS)

BUY THESE PRODUCTS ... HELP JERRY’S KIDS !

YOUR FULL
SERVICE BROKER
DETROIT SAGINAW GRAND RAPIDS
36300 SCHOOLCRAFT 3159 CHRISTY WAY 4771 50th STREET S.E.
LIVONIA M1 48150 SAGINAW M1 4X603 KENTWOOD M1 49512

(313) 591-1900 (517) 793-8100 (616) 554-5399
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